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Ford Reveals How Big Data Could Help Make Cities Safer —
by Highlighting Where Future Traffic Incidents Might Happen

e Ford has developed a smart solution that could help to identify where traffic incidents are
likely to occur — and then enable city authorities to take pre-emptive action

e The company analysed vehicle behaviour in London by recording data of driving events
such as braking and use of hazard warning lights; together with road accident reports

¢ The findings were among insights revealed in the new interactive Ford City Data Report,
launched today to show how the company could help to make travelling in cities easier and
safer

e The report is available on citydatareport.fordmedia.eu

LONDON, Nov. 29, 2018 — It is often only after accidents have occurred that particular junctions
or stretches of road are identified as problematic for drivers, cyclists or pedestrians.

Now Ford has come up with a means by which big data could potentially help cities identify
locations which, if nothing is done, are most likely to be the scene of future traffic incidents. To
help find the answer, Ford Smart Mobility, spent the last year recording 1 million kilometres of
vehicle and driver behaviour in and around London.

The company tracked vehicle journeys in the city and logged highly detailed driving data from
driving events such as braking, the severity of that braking, and even where hazard warning
lights were applied. This helped to identify “near-misses”. Ford then cross-referenced this
information against existing accident reports and built an algorithm to determine the likelihood of
where future incidents might occur.

“We believe our insights have the potential to benefit millions of people. Even very small
changes could make a big difference — maybe cutting back a tree that has obscured a road sign
— whether in terms of traffic flow, road safety or efficiency,” said Jon Scott, project lead at City
Data Solutions, Ford Smart Mobility.

This idea is just one opportunity identified in the Ford City Data Report that was launched today
by Ford Smart Mobility at the Financial Times Future of Transport conference in London. The
report, using data that was obtained and analysed with the consent of participants, took its
findings from more than 15,000 days of vehicle use, from 160 connected vans in the city. The
fleet of vans covered more than 1 million kilometres, the equivalent of 20 times around the
earth, and delivered 500 million data points.

Ford is committed to delivering smart vehicles for a smart world — and each vehicle in the study
was equipped with a simple plug-in device that recorded the journey data and then sent it to the
cloud for analysis. Data scientists from Ford’s Global Data Insight and Analytics team were then
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able to analyse the information through an interactive dashboard. This technology could be
applied in any road environment, not just in cities.

The report also investigated other opportunities, such as how scheduling delivery van journeys
for earlier in the day, before peak times, could benefit all road users, and how using journey
data could help to identify the best locations for electric vehicle charging points.

“The Ford City Data Report is a showcase of what we at Ford can do with connected vehicle
data, smart infrastructure, and our analytical capabilities. We are calling on cities to work with us
to collectively solve problems that they can become even better places to live and work in,” said
Sarah-Jayne Williams, director, Ford Smart Mobility, Ford of Europe.

Ford understands that any data-driven solution depends upon the willingness of drivers to share
their data, but believes that where there is a clear benefit, that consumers will be more open to
supporting such a service.

For the full report, including animated data visualisations and video interviews with its
researchers, and methodology please visit citydatareport.fordmedia.eu.
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About Ford Motor Company

Ford Motor Company is a global company based in Dearborn, Michigan. The company designs,
manufactures, markets and services a full line of Ford cars, trucks, SUVs, electrified vehicles and Lincoln
luxury vehicles, provides financial services through Ford Motor Credit Company and is pursuing
leadership positions in electrification, autonomous vehicles and mobility solutions. Ford employs
approximately 200,000 people worldwide. For more information regarding Ford, its products and Ford
Motor Credit Company, please visit www.corporate.ford.com.

Ford of Europe is responsible for producing, selling and servicing Ford brand vehicles in 50 individual
markets and employs approximately 53,000 employees at its wholly owned facilities and approximately
68,000 people when joint ventures and unconsolidated businesses are included. In addition to Ford Motor
Credit Company, Ford Europe operations include Ford Customer Service Division and 24 manufacturing
facilities (16 wholly owned or consolidated joint venture facilities and eight unconsolidated joint venture
facilities). The first Ford cars were shipped to Europe in 1903 — the same year Ford Motor Company was
founded. European production started in 1911.

About Ford Global Data insight & Analytics

Ford Global Data Insight & Analytics (GDI&A) is a team of 1,000+ data scientists and experts. They help
Ford — and its customers — make better decisions by providing evidence-based, data-driven actionable
insights.

Contact: Borbala Nagy
Ford of Europe
+44 (0) 7393 760 241
bnagyl2@ford.com
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